your auto
web results?




“lll"l“endent research shows...

Advertising in magazines
nearly doubles auto online traffic
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After Seeing Magazine Ad 15%

Point Difference 7

Automotive — overall percent of group to visit brand website
Analysis completed at the study level. Three studies included.
Aggregated base sizes Control n = 10,655 Exposed n = 10,194
Source: Marketing Evolution 2004 — 2007

Magazine ads significantly
lift visits to auto websites

Aware of Product or Brand
8% Before Seeing Magazine Ad
After Seeing Magazine Ad
13% . Point Difference

Intend to Get More Information
21%
33%

Intend to Purchase
27%
38%

Percent of group to visit brand website at each stage of the purchase funnel.
Analysis completed at the individual respondent level. Control n = 6,786 Exposed n = 7,162
Source: Marketing Evolution, 2004 — 2007
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To download fact sheets from 13 other categories, view case studies or get more information,
go to www.magazine.org/advertising.




